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Q - Who has been your biggest inspiration in your
work and outlook?

A - "Probably my mom,” says Anna, “She's 73 and still
working full-time by choice.”

Although she admits o very close second would be Anna
Laithwaite, a naw refired Realtar, who had o strong work ethic
and inspired Anna (1) 1o get licensed ot the age of 20. That
was also how | started the ‘Call Anna J. today!” slogan!”

Q - What role does your family play in what you do?
A - Anna says her husband, John Verrier, who is a local
ond well-respected project manoger/ contractor with Avril
Homes Ltd., is also her fellow “work-a-holic.” However,
she says they beth love whot they do and since working
on several projects together hove a mutual understanding
of their business’ time commitment. Furthermare, she says
they always make time to reconnect and be with family.
“We're empty-nesters and we make sure to reconnect with
aach other and family on Sundays.”

Q - What type of properties do you specialize in?

A - Currently she is involved with ocean frent, river front,
residential, and project marketing.

| don't do commercial, lease or land sales, just the warm
and fuzzy sector - homes,” she said.

Q - Whot is the most important part of what you do?
A - According to her website, Anna is committed to
effective marketing, client needs, as well as mainlaining
excellent communication from beginning to end.

“Client communication and thorough follow-up,” she
says are the most important parts of her job, while adding
her team is also dedicated to these factors.

Q - What has been instrumental in your success?

A - Anna says she, along with her team of three, are
driven to continuvally improve the whole reol esiate
experience for future clientele.

“I love referrals and will go the extra mile to make a
lasting positive experience for our clients,” she says.

Q - Describe your personal style and how it relates to
your business sense?

A - "I've been told that I'm very cpproachable,” she
said, adding she finds she can relate to her clients and
fully comprehend their needs. This quality of caring she
believes shines through in the business she does.

"Ny marketing is oggressive but my approach is prefty casual.”

Q - What else do you do when you're not doing real
estate?

A - "Sleep,” she soid jokingly, “movies, books, hiking,
whatever | can get in on a Sunday.”

Q - Where do you see yourself in 10 years time?
A - "Maybe I'll start toking Soturdays off by then too.”

More information on Anna Jorgensan, her feam, as well as new property
listing in Comox Valley con be found at: www.annajorgenson.com.
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